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- Irish Department of Education (Ref: NEL/104) 

- Irish State Training Authority (FAS ref. 900692) 

- Further Education and Training Awards Council (FETAC)  

- Irish Exporters Association (IEA) 

- Institute of International Trade of Ireland (IITI)                                     

- Institute of Leadership & Management (ILM, UK) 

- Chartered Institute of Logistics & Transport (CILT) 

- International Chamber of Commerce (ICC Paris)  
 

- International Association of Trade Training Organisations (IATTO) 
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TTTTTTTTrrrrrrrraaaaaaaaddddddddeeeeeeee                aaaaaaaannnnnnnndddddddd                CCCCCCCCuuuuuuuussssssssttttttttoooooooommmmmmmmssssssss                        PPPPPPPPrrrrrrrraaaaaaaaccccccccttttttttiiiiiiiicccccccceeeeeeee  
  

TThhee  TTrraaddee  aanndd  CCuussttoommss  PPrraaccttiiccee  mmoodduullee  aaiimm  ttoo  eeqquuiipp  ppaarrttiicciippaannttss  wwiitthh  

pprraaccttiiccaall  eexxppoorrttiinngg  sskkiillllss  iinn  aa  ffoorrmmaatt  wwhhiicchh  eennccoommppaasssseess  tthhee  pprroocceedduurreess  ooff  

eeaacchh  ssuucccceessssiivvee  pphhaassee  ooff  tthhee  eexxppoorrtt  ttrraannssaaccttiioonn..  

  

OOOOOOOOBBBBBBBBJJJJJJJJEEEEEEEECCCCCCCCTTTTTTTTIIIIIIIIVVVVVVVVEEEEEEEESSSSSSSS::::::::        
  

OOnn  ssuucccceessssffuull  ccoommpplleettiioonn  ooff  tthhiiss  mmoodduullee,,  ssttuuddeennttss  wwiillll  bbee  aabbllee  ttoo::    

--  UUnnddeerrttaakkee  aann  iinntteerrnnaattiioonnaall  ttrraaddee  ccoonnttrraacctt  iinnvvoollvviinngg  aa  bbuuyyeerr,,  aa  sseelllleerr  aanndd  aa      

      tthhiirrdd  ppaarrttyy;;    

--  UUnnddeerrttaakkee  tthhee  ppaappeerr--wwoorrkk  ffuunnccttiioonn  ooff  eexxppoorrtt  pprroocceedduurreess  aanndd            

    ddooccuummeennttaattiioonn;;    

--  PPrrootteecctt  aaggaaiinnsstt  ffoorrttuuiittoouuss  lloosssseess  wwhhiicchh  mmaayy  aarriissee  aass  aa  rreessuulltt  ooff  eexxppoorrttiinngg;;    

--  CCoommppllyy  wwiitthh  CCuussttoommss  ccoonnttrroollss  aanndd  ddooccuummeennttaattiioonn;;    

--  UUnnddeerrssttaanndd  wwoorrlldd  ttrraaddee  aaggrreeeemmeennttss  aanndd  tthhee  rroollee  ooff  tthhee  ssttaattee  iinn  eexxppoorrtt    

    ddeevveellooppmmeenntt;;    

--  SSoouurrccee,,  ddeeffiinnee,,  iinntteerrpprreett  aanndd  aasssseessss  EEUU  DDiirreeccttiivveess  aanndd  RReegguullaattiioonnss..        

  

SSSSSSSSYYYYYYYYLLLLLLLLLLLLLLLLAAAAAAAABBBBBBBBUUUUUUUUSSSSSSSS        CCCCCCCCOOOOOOOONNNNNNNNTTTTTTTTEEEEEEEENNNNNNNNTTTTTTTT::::::::                
  

--  IINNTTEERRNNAATTIIOONNAALL  TTRRAADDEE    

      IInnttrroodduuccttiioonn;;  DDeevveellooppmmeenntt  ooff  tthhee  iinntteerrnnaattiioonnaall  eeccoonnoommyy;;  GGlloobbaalliissaattiioonn  ooff  tthhee        

      EEccoonnoommyy;;  tthhee  WWTTOO  aanndd  GGAATTSS;;  mmaaiinn  oorrggaanniissaattiioonnss..    

  

--  EEXXPPOORRTTIINNGG    

      IInnttrroodduuccttiioonn  ttoo  EExxppoorrttiinngg;;  EExxppoorrttaabbllee  pprroodduuccttss//sseerrvviicceess;;  bbeeggiinnnniinngg  tthhee    

      EExxppoorrtt  aaccttiivviittyy..  IINNCCOOTTEERRMMSS  22000000..    

  

--  TTHHEE  EEUURROOPPEEAANN  UUNNIIOONN    

      IInnttrraa--ccoommmmuunniittyy  ttrraaddee;;  tthhee  iimmppaacctt  ooff  tthhee  EEuurroo..    

  

--  IINNTTEERRNNAATTIIOONNAALL  TTRRAADDEE  DDOOCCUUMMEENNTTAATTIIOONN    

      EExxppoorrtt  PPrroocceedduurreess  &&  DDooccuummeennttaattiioonn  IInnttrroodduuccttiioonn;;  HHaarrmmoonniisseedd  SSyysstteemm  ooff    

      CCuussttoommss  TTaarriiffff;;  DDooccuummeennttss  ooff  OOrriiggiinn;;  CCoommmmeerrcciiaall  DDooccuummeennttss;;    

      AAddmmiinniissttrraattiivvee  DDooccuummeenntt;;    

      IInnssuurraannccee  DDooccuummeennttss;;  TTrraannssppoorrtt  DDooccuummeennttss;;  CCoonnssuullaarr  &&  LLeeggaalliisseedd      

      DDooccuummeennttss;;  CCoommpplleettiinngg  tthhee  SSiinnggllee  AAddmmiinniissttrraattiioonn  DDooccuummeenntt  ((SSAADD));;    

      TTrraannssiitt  FFoorrmmss..      

  --  IINNSSTTIITTUUTTEE  CCAARRGGOO  CCLLAAUUSSEESS    
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--  VVAALLUUEE  AADDDDEEDD  TTAAXX    

      WWhhaatt  iitt  VVAATT??;;  EExxeemmppttiioonnss  aanndd  rraatteess;;  AAccccoouunnttiinngg  ffoorr  VVAATT;;    

      VVAATT  oonn  iimmppoorrttss  aanndd  eexxppoorrttss;;    

      ZZeerroo  rraattiinngg  ooff  GGooooddss  aanndd  SSeerrvviicceess;;  VVaalluuaattiioonn  ffoorr  VVAATT  ppuurrppoosseess..    

  

--  IINNTTRRAASSTTAATT    

      IInnttrroodduuccttiioonn;;  AArreeaa  ooff  aapppplliiccaattiioonn;;  IInnttrraa--ccoommmmuunniittyy  TTrraannssaaccttiioonnss;;    

      IINNTTRRAASSTTAATT  SSyysstteemm,,    

      PPrreesseennttaattiioonn  rruulleess;;  nnoonn--ccoommpplliiaannccee  ooff  oobblliiggaattiioonnss..    

  

--  CCUUSSTTOOMMSS  FFRRAAMMEEWWOORRKK    

      OOvveerrvviieeww  ooff  CCuussttoommss;;  hhooww  CCuussttoommss  iimmppaaccttss  oonn  aallll  CCoorrppoorraattee  ffuunnccttiioonnaall    

      aarreeaass;;  ddiiffffeerreenntt  ttyyppeess  ooff  CCuussttoomm  dduuttiieess;;  EEUU  LLeeggiissllaattiioonn  eexxppllaaiinneedd;;    

      AAssssoocciiaattiioonn  aanndd  ccoo--ooppeerraattiivvee  aaggrreeeemmeennttss..  

  

--  CCUUSSTTOOMMSS  CCLLAASSSSIIFFIICCAATTIIOONN    

      UUnnddeerrssttaannddiinngg  tthhee  ttaarriiffff  bbooookk  ––  ccoolluummnnss  eexxppllaaiinneedd;;  tthhee  66  ccllaassssiiffiiccaattiioonn  rruulleess    

      eexxppllaaiinneedd;;  tthhee  ccllaassssiiffiiccaattiioonn  pprroocceessss;;  BBiinnddiinngg  TTaarriiffffss  ((BBTTII));;  DDiirreecctt  TTrraaddee  IInnppuutt    

      ((AAuuttoommaattiicc  EEnnttrryy  PPrroocceessssiinngg))..    

  

--  CCUUSSTTOOMMSS  VVAALLUUAATTIIOONN    

      WWhhyy  iiss  ccuussttoommss  vvaalluuaattiioonn  iimmppoorrttaanntt??;;  tthhee  66  vvaalluuaattiioonn  rruulleess  eexxppllaaiinneedd;;  tthhee    

      vvaalluuaattiioonn  pprroocceessss;;  GGeenneerraall  DDeeccllaarraattiioonnss  GG553366AA..      

  

--  RRUULLEESS  OOFF  OORRIIGGIINN    

      OOvveerrvviieeww  ooff  oorriiggiinn;;  PPrreeffeerreennttiiaall  rruulleess  eexxppllaaiinneedd;;  NNoonn--pprreeffeerreennttiiaall  rruulleess    

      eexxppllaaiinneedd;;  CCeerrttiiffiiccaatteess  ooff  OOrriiggiinn  ––  GGSSPP  FFoorrmm  AA..  EEUURR  11  &&  AATTRR;;    

      BBiinnddiinngg  OOrriiggiinn  IInnffoorrmmaattiioonn  ((BBOOII))..    

  

--  CCUUSSTTOOMMSS  EECCOONNOOMMIICC  PPRROOCCEEDDUURREESS    

      CCuussttoommss  WWaarreehhoouusseess;;  TTyyppeess  ooff  wwaarreehhoouusseess;;  IInnwwaarrdd  PPrroocceessssiinngg;;      

      SSuussppeennssiioonn//DDrraawwbbaacckk  aanndd  OOPPRR;;  PPrroocceessssiinngg  uunnddeerr  CCuussttoommss  ccoonnttrrooll;;    

      TTaarriiffff  SSuussppeennssiioonn  SScchheemmee..    

  

--  TTHHEE  AAUUTTHHOORRIISSEEDD  EECCOONNOOMMIICC  OOPPEERRAATTOORR    ((AAEEOO))  

  

--  EEXXPPOORRTT  CCOONNTTRROOLLSS  
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--  MMEETTHHOODDSS  OOFF  PPAAYYMMEENNTT    

      DDiiffffeerreenntt  mmeetthhooddss  ooff  ppaayymmeenntt;;  mmeetthhoodd  ppaayymmeenntt  sseelleeccttiioonn  ccrriitteerriiaa;;  MMeetthhooddss      

      ooff  ppaayymmeenntt  aannaallyyssiiss;;  BBaannkk  DDrraafftt;;  PPaayymmeenntt  oorrddeerr;;  CClleeaann  ccoolllleeccttiioonn;;      

      DDooccuummeennttaarryy  CCoolllleeccttiioonn;;  BBaassiiccss  ooff  tthhee  UUnniiffoorrmm  RRuulleess  ffoorr  CCoolllleeccttiioonnss  ooff  tthhee    

      IInntteerrnnaattiioonnaall  CChhaammbbeerrss  ooff  CCoommmmeerrccee..        

  

--  DDOOCCUUMMEENNTTAARRYY  CCRREEDDIITTSS    

      AAddvvaannttaaggeess  aanndd  ddiissaaddvvaannttaaggeess  ooff  ddooccuummeennttaarryy  ccrreeddiittss;;    

      KKeeyywwoorrddss  iinn  ddooccuummeennttaarryy  ccrreeddiittss;;  TTyyppeess  ooff  ddooccuummeennttaarryy  ccrreeddiittss;;    

      FFuunnccttiioonniinngg  ooff  tthhee  ddooccuummeennttaarryy  ccrreeddiittss;;    

      DDooccuummeennttss  ffoorr  pprreesseennttaattiioonn  uunnddeerr  ddooccuummeennttaarryy  ccrreeddiittss;;    

    TTrraannssffeerraabbllee  ddooccuummeennttaarryy  ccrreeddiittss;;  BBaacckk--ttoo--bbaacckk  ddooccuummeennttaarryy  ccrreeddiittss;;    

      RReevvoollvviinngg  ddooccuummeennttaarryy  ccrreeddiittss;;  SSWWIIFFTT  ffoorrmmaattss;;  

      DDooccuummeennttaarryy  CCrreeddiitt  RRuulleess  IICCCC  UUCCPP660000,,  IISSBBPP  

  

--  TTHHEE  CCUURRRREENNCCYY  MMAARRKKEETTSS    

      CCuurrrreennccyy  MMaarrkkeettss;;  TThhee  BBaallaannccee  ooff  PPaayymmeennttss;;  TThhee  CCuurrrreennccyy  MMaarrkkeett  aanndd    

      EExxcchhaannggee  RRaatteess;;    EExxcchhaannggee  RRiisskk;;  FFoorrwwaarrdd  EExxcchhaannggee  CCoonnttrraaccttss;;  CCuurrrreennccyy  HHoolldd    

      AAccccoouunnttss;;  CCuurrrreennccyy  ooppttiioonnss;;  ootthheerr  mmeecchhaanniissmmss  ttoo  aavvooiidd  //  mmiinniimmiissee    

      eexxcchhaannggee  rriisskkss..    

  

--  IINNTTEERRNNAATTIIOONNAALL  TTRRAADDEE  FFIINNAANNCCEE  &&  PPAAYYMMEENNTTSS    

      IImmppoorrtt  FFiinnaannccee;;  EExxppoorrtt  FFiinnaannccee;;  RRiisskkss  iinnhheerreenntt  ttoo  EExxppoorrttiinngg..    

  

--  OOTTHHEERR  FFOORRMMSS  OOFF  FFIINNAANNCCEE    

      FFoorrffaaiittiinngg;;  FFaaccttoorriinngg//IInnvvooiiccee  ddiissccoouunnttiinngg;;  CCoouunntteerrttrraaddee  DDeeaall  FFuunnddaammeennttaallss;;    

      OOppeerraattiinngg  aanndd  FFiinnaanncciiaall  LLeeaassiinngg;;  BBaassiiccss  ooff  CCrreeddiitt  RRiisskk  MMaannaaggeemmeenntt..    

  

--  EEXXPPOORRTT  CCRREEDDIITT  IINNSSUURRAANNCCEE    

      TTyyppee  ooff  CCoovveerr;;  PPrroocceedduurree  ffoorr  OObbttaaiinniinngg  EExxppoorrtt  CCrreeddiitt  IInnssuurraannccee;;  MMaaiinn    

      pprroovviiddeerrss  ooff  EExxppoorrtt  CCrreeddiitt  IInnssuurraannccee;;  EExxppoorrtt  FFiinnaannccee  bbyy  EExxppoorrtt  CCrreeddiitt    

      IInnssuurraannccee..    

  

--  BBOONNDDSS  AANNDD  GGUUAARRAANNTTEEEESS    

      TTeennddeerr  BBoonnddss;;  PPeerrffoorrmmaannccee  BBoonnddss;;  AAddvvaannccee  PPaayymmeennttss  BBoonnddss;;  BBaassiicc  ooff  tthhee    

      UUnniiffoorrmm  RRuulleess  ffoorr  GGuuaarraanntteeeess..    
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TTTThe purpose of this course is to: he purpose of this course is to: he purpose of this course is to: he purpose of this course is to:     

-  Provide learners with an understanding of classical  

marketing concepts and traditional media used.  

-  Introduce learners to the newest medium available to  

marketers - the Internet - and to understand the applications  

and opportunities that it can offer marketers. 

 

SYLLABUS CONTENTSYLLABUS CONTENTSYLLABUS CONTENTSYLLABUS CONTENT    

Traditional Marketing Concepts  

Traditional Marketing and Internet Marketing Compared  

Internet Marketing Strategy  

Passive Internet Marketing  

Active Internet Marketing  

    

Learning Outcomes Learning Outcomes Learning Outcomes Learning Outcomes     

- understand the fundamental concepts of traditional marketing  

- distinguish between traditional marketing concepts and internet  

   marketing concepts  

- understand the development of new forms of marketing from  

   mass marketing theory through to direct marketing and internet  

   marketing and the reasons for such developments  

- outline the stages in developing an integrated internet marketing  

   strategy and classical marketing strategy for an organisation  

- understand the applications of internet marketing in relation to  

   brand building, P.R., customer service, selling and relationship  

   building  

- understand the key marketing issues when creating an  

  organisation's web-site  

- appreciate the role of market research in internet marketing  
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Traditional Marketing Concepts Traditional Marketing Concepts Traditional Marketing Concepts Traditional Marketing Concepts     

- define the marketing concept  

- explain the function of marketing within an organisation  

- distinguish between a product and a service  

- outline the elements of the marketing mix and their  

   interdependent relationship  

- identify the elements of the traditional promotional mix  

- outline the traditional channels of distribution available for  

   consumer and industrial goods/services  

- identify the most common pricing policies used  

- explain the function of branding  

- identify the elements of the marketing plan and its importance  

   within the organisation  

- explain the role of M.I.S within marketing  

- identify the range of traditional market research methods  

  available to the marketer  

 

Traditional Marketing and Internet Marketing Compared Traditional Marketing and Internet Marketing Compared Traditional Marketing and Internet Marketing Compared Traditional Marketing and Internet Marketing Compared     

- outline the change in marketing from a mass market focus to a  

   direct/relational market focus  

- understand the reasons for the development of direct/relational  

   marketing (e.g. technological, social, economic)  

- define the internet and its components  

- understand the impact of this medium upon marketing  

- outline the differences between internet marketing concepts and  

   traditional marketing concepts  

  

Internet Marketing Strategy Internet Marketing Strategy Internet Marketing Strategy Internet Marketing Strategy     

- outline key strategies for internet marketing  

- understand the steps involved in developing an internet  

   marketing plan  

- recognise the role of the organisation's internet marketing plan  

   within the overall marketing plan of the organisation  

- identify market research applications and sources available on  

   the internet  

- access relevant market research websites on line  

- identify various methods available to measure and analyse web  

- assess the effectiveness of the various web site traffic analysis  

   traffic  
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Passive IntePassive IntePassive IntePassive Internet Marketing rnet Marketing rnet Marketing rnet Marketing     

- outline the marketing concerns when developing a website (e.g.  

   choice of domain name, keywords, meta tags etc.)  

- understand the importance of appropriate listing for web site success  

- list the major search engines and directories in operation on the internet  

- outline the procedure for submission of a website to relevant  

- search engines and directories  

- explain the different methods an organisation can use to promote  

   Its website using traditional media  

- define newsgroups and understand the role they can play in the  

   promotion of a website  

- define mailing list and understand the role they can play in the  

   promotion of a website  

- access relevant newsgroups and mailing list using specialist search engines  

- understand the role contra links can play in the promotion of a website  

- define banner advertising and the role it can play in promoting a website  

- identify the various organisations that are involved in selling and  

   exchanging on line advertising (e.g. link exchange, yahoo, etc.)  

- outline the key factors that influence the location of an organisation's online   

   advertising (e.g. cost, target audience, control, reporting functions etc.)  

- understand the role affiliate programmes play in online marketing  

  

Active Internet Marketing Active Internet Marketing Active Internet Marketing Active Internet Marketing     

- outline ways in which a web site can be used to build brand equity  

- understand the role Public Relations plays within the promotional mix  

- identify the various P.R. tools and techniques available to the  

   internet marketer (newsgroups, company information page,  

   online events, mailing lists, online press releases etc.)  

- identify ways an organisation can use its website to develop  

   relations with its target audience (e.g. personalised e-mail,  

   newsletters, online list brokers etc.)  

- explain the importance of involving visitors to your website as a  

   means of encouraging loyalty and revisits  

- outline the methods used to encourage visitor involvement (e.g.  

   guestbooks, feedback forms, bulletin boards, maps links etc.)  

- identify the key issues that need to be examined when opening a  

   cyber store/e-commerce site e.g. security, privacy, consumer  

   buying behaviour, stages of buying process etc.  
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Course ModuleCourse ModuleCourse ModuleCourse Modules / Syllabuss / Syllabuss / Syllabuss / Syllabus    

    

 e  e  e  e –––– B u s i n e s s B u s i n e s s B u s i n e s s B u s i n e s s    

The eeee----BusinessBusinessBusinessBusiness module aim to equip participants with a detailed understanding 

of the impact of e-Business on traditional business methods, with particular 

reference to companies engaged in global trade and distribution. 

OBJECTIVES:OBJECTIVES:OBJECTIVES:OBJECTIVES: 

On successful completion of this module, students will be able to:  

- appreciate the role played by technology in business today  

- appreciate the opportunities presented by eBusiness  

 - understand the potential social, legal and economic impact of eBusiness  

- recognise the importance of network security to eBusiness activity 

- Detail the legal issues affecting global e-Business 

- Link the internet to corporate International marketing strategy 

- Identify emerging trends and opportunities 

 

SYLLABUS CONTENT:SYLLABUS CONTENT:SYLLABUS CONTENT:SYLLABUS CONTENT:        
 

- eBUSINESS ENVIRONMENT  

Internal. B2B/B2C: Digital Information: Digital Nervous system: Data into information; 

Information workers; Getting numbers; Microsoft case study.  
 

- CHANNEL CONFLICT  

Disintermediation; Infomediaries; Re-intermediation; Core competencies; Channel 

conflict; Strategic options; Reconstructing the value chain; Nike case study.  
 

- eBUSINESS DESIGN  

NE quadrant; Digital ratio; E-business benefits; Business design; Strategic design; BPR;  

Strategic development; Implementation strategies.  
 

- ENTERPRISE APPLICATIONS INTEGRATION  

Aligning design; Event driven model; Portfolio assembly; ASP; Component assembly; 

B2B integration; TSMC case study.   
 

- APPLICATION SERVICE PROVIDERS  

What is available; Advantages; Future; My SAP.com.  
 

- EXTENDED MARK-UP LANGUAGE (XML)  

Explanation; Integration; Standardisation.  
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Course ModuleCourse ModuleCourse ModuleCourse Modules / Syllabuss / Syllabuss / Syllabuss / Syllabus    

 e  e  e  e –––– B u s i n e s s B u s i n e s s B u s i n e s s B u s i n e s s    

SYLLABUS CONTENT (cont.):SYLLABUS CONTENT (cont.):SYLLABUS CONTENT (cont.):SYLLABUS CONTENT (cont.): 

- EXTENDED SUPPLY CHAIN MANAGEMENT  

Value chain; New driving forces; Integrated supply chain; New relationships; Problems; 

Optimisation; Key processes; Implementation; Differentiation; Three models.  
 

 

- e-PROCUREMENT BUY SIDE  

Scenario; Indirect / Direct / Ad hoc purchasing; Supplier selection; E-Procurement 

scenario; Supplier performance; Processing cost & cycle time; Total acquisition time.  
 

 

 

- e-PROCUREMENT SELL SIDE  

Concerns; Benefits; Catalogues; Design collaboration; FPAL case study.   
 

 

 

- CUSTOMER RELATIONSHIP MANAGEMENT  

Definition; Target right customers; Own their experience; Streamline business process; 

Provide 360 view; Self help; B2B; Personalised service; Foster community; E-CRM  

modules.  
 

 

 

- PAYMENT SYSTEMS  

Requirements; Risk minimisation; Fraud detection; Pre-paid / Post-paid / Instant-paid; 

CCE Web; Bolero.  
 

 

 

- SECURITY ENVIRONMENT  

Automation/ Distance / Propagation; Attack types; Privacy violations; Adversaries;  

Security needs.  
 

 

- ENCRYPTION  

Private key; Key distribution; Public key; Digital Signatures; Digital Certificates;  

Protocols; Protocol attacks; Cryptographic attacks; Key length.  
 

 

- ATTACK & DEFENCE  

Attack tools; Web security; Identity theft; Brand theft; Web privacy; Firewalls; DMZs;  

VPNs; Detection systems; Security policy.  
 

 

- LEGAL ISSUES  

Applicable laws; E Commerce Act 2000; E Commerce Directive;  Distance Selling  

Directive; Electronic contracts; Jurisdiction; Consumer protection; Intellectual property  

protection.  
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Export Edge Business College     Export Edge Business College     Export Edge Business College     Export Edge Business College     
are proud of their are proud of their are proud of their are proud of their 
graduates achievements.graduates achievements.graduates achievements.graduates achievements.        

Students have consistently achieved top national 

awards and prizes in examinations over the  past 

decade. 

At the recent graduation ceremony at the Irish 

Management Institute: 

Roisin O'Hagan, who works with Arvato Sonopress in 

Swords, a part-time student of Export Edge Business 

College, obtained first place nationally.   

Rebeca Tejedor an employee of Abbott Medical 

Optics (AMO) in Liffey Valley and a part time student 

of Export Edge Business College, obtained a first 

place award in the Global Trade Project. 

 

 “Export Edge Business College are exceptionally 

proud of our graduates' hard work and achievements, 

as they possess the leadership quality and               

innovation to become the future heroes and get 

global prosperity back into Ireland”,       

 Austin Rutledge, Export Edge ,Managing Director. 

Graduation Awards:Graduation Awards:Graduation Awards:Graduation Awards: 

http://www.iiti.ie/article_89.shtml  

http://www.export-edge.com/Profdipgraduation.html   
 

 

 

 

 

 

Roisin O'Hagan, Arvato 
Sonopress, student of Export 
Edge, being presented with the 
first place national prize by 
Rosemary Sexton, Enterprise 
Ireland 

Gavin Murphy presents 

Rebeca Tejedor with the best 

Global Trade Project award by 

Gavin Murphy, Ulster Bank, 

alongside Austin Rutledge, 

Export Edge.  

Export Edge College is recognised/accredited by 
- Irish Training Authority (FAS Ref: 900692). 
 - Irish Department of Education : FETAC  
- Irish Department of Education. (Int’l Reg: NEL/104) 
- Irish Exporters &  Institute of International Trade. 
- Irish Institute of Credit Management. 
- Institute of Leadership and Management (ILM, UK) 
- International Chamber of Commerce (ICC Paris) 
- Int’l Association of Trade Training Orgs (IATTO) 


